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Matsu Worship, which had more than one thousand years, originated from the 
Meizhou Island in Putian, Fujian province. For thousands of years, Matsu Worship 
spreads more and more widely and a large number of people believe in it. Nowadays, 
Matsu culture has gone through thousands of years’ evolution and become an essential 
part of the Huaxia civilization. It is not only the bridge between Chinese descendants 
at home and abroad, but also the spiritual coupling of the communication all around 
the world. So, now what the Matsu image among the net news media is and how they 
shape the Matsu image not only involve the religious belief, but also concern the 
cultural identity of Chinese all over the world. 
Based on the samples of the reports whose titles contain the words “Matsu” on 
Chinanews from 2008 to 2009, and with the help of some theories, for instance, the 
Frame theory, this article will use content analysis and comparative analysis to make a 
systematical analysis about 193 pieces of reports from the aspects of the way, the 
property, the source and the content of the reports. It aims to investigate how 
Chinanews restricts and chooses news and tries to sum up the presentation of the 
Matsu image in net news media. Studies have shown that Chinanews have applied 
various kinds of methods to construct the Matsu image, which give priority to the 
neutral and positive image. However, it pays too much attention to the transmission of 
the organization’s voice and has strong political undertones of the Matsu’s media 
image. Besides, it also emphasizes on the sacrifices and customs, so the Matsu image 
is clothed in superstition inevitably. 
Given this conclusion, the research will center on the four elements of the news 
communication and analyze the influencing factors of the shaping of Matsu media 
image. The research believes that the media image and the fact of Matsu - the actual 
image and the communicator – the information sources and the journalists, the media 
and the audiences, are all closely related to each other. On that basis, this research 
puts forward the measures for how to enhance the Matsu image.  
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其建构，如陈嬿如发表于 2002 年第 2 期《当代传播》上的《爱国主义宣传与国
                                                        
① 董宽.塑造健康的农民工媒介形象[J].新闻三味,2006(3). 














第一章  绪论 
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妈祖原名林默，公元 960 年农历三月二十三出生于莆田湄洲岛，公元 987 年
九月初九逝世，其人其事，首见于南宋人廖鹏飞《圣墩祖庙重建顺济庙记》一文
中：“世传通天神女也，姓林氏，湄州人。初，以巫祝为事，能预知人祸福，既
























































































































































第二章  网络新闻媒体对妈祖事件报道的内容分析 
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第二章  网络新闻媒体对妈祖事件报道的内容分析 



























                                                        
























求的新闻报道 95 篇，剔除重复报道 8 篇，属于“妈祖”的有效报道 87 篇；2009
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